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Do you have 
questions?

Ask in the GoToWebinarPanel 
during the webinar, and we will 
answer them at the end!



Why Promotions for 
Advertisers?





What 
Advertisers 

Want

Advice
To be 

promoted

IdeasLeads

Opportunity to 
be on-air/in 
print/online 

To stay 
relevant



5 Steps to Make Your Lead-Gen 
Campaigns a Success



1. Understand the Benefits ofLead-Gen 
Campaigns



Benefits of Lead-Gen Campaigns

ÅOutcomes over eyeballs

ÅDatabase growth

ÅMiddle of the funnel solutions

ÅMeasurable results for advertisers



Results Over Reach

ÅThis isn't about mass audience, it's 

about qualified leads that your 

advertiser NEEDS

ÅActionable data for future campaigns



2. Understand the
Advertisers to Target



Top Categories that
Value Leads

ÅHome Services

ÅFinancial

ÅReal Estate

ÅHealthcare

ÅAutomotive

ÅGrocery

ÅEducation

ÅTravel



3. Understand Client's Needs



What Local Ad 
Buyers Said



Understand Client's Needs

ÅUnderstand the advertiser goals

ÅUnderstand their profit centers

ÅBe a PARTNER to your clients



Conduct a CNA

ÅDon't reinvent the wheel, use the Seller's 

Guide

ÅIt's all about THEM

ÅListen to their focuses and goals

ÅUnderstand what is important

ÅUnderstand definition of success



4. How to Sell



Articulate the Benefits

ÅMeasurable results for your investment

ÅIncredible reach from media company

ÅValuable data gathered in registration form

ÅOpt-in for advertiser database (Hot Leads!)



Build a Package

ÅLǘΩǎ ŀƴ ƛƴǘŜƎǊŀǘŜŘ ƳŜŘƛŀ ǇŀŎƪŀƎŜ

ƺ Bundled campaign

ƴ Promotion

ƴ Email

ƴ Core

ƴ Digital

ƴ Social

ÅShow the value and investment



5. You ShouldFollow-Up
MUST



You don't just follow up,
you follow ALONG



Follow Up

ÅCheck in regularly

ÅAsk Questions

ÅHave they followed up with leads?

ÅAny business booked?

ÅProvide data

ÅCore + Digital Placements

ÅAudience you've engaged

ÅPromotion stats



Follow Up: Hot Leads

ÅProvide sponsors a timely and 

secure way to share leads from a 

promotion



Follow Up: Hot Leads

ÅAdvertisers can set up 

notifications reminding them 

of new opt-ins on an hourly, 

daily, or weekly frequency



Follow Up: Hot Leads

ÅNotification emails include 

links allowing them to sign in 

to the platform and view the 

opt-ins and collected data



Top Lead-Gen Categories



Home Services



Home Services
Who fits in this category?

ÅDeck

ÅGarage & Driveway

ÅLawn

ÅPool

ÅRoof

ÅFlooring

ÅHVAC

ÅKitchen & Bath

ÅWindow & Door

ÅPainting



Home Services: 
What are their goals?

ÅBranding/Awareness

ÅEducate Potential Customers

ÅData to Qualify Leads

ÅBuying Intent

ÅInvestment Level

ÅTimeline for needing services



Win a new roof or windows from 
Alliance Exteriors!

WBYR-FM, Fort Wayne, IN

Å867 entries

Å119 opt-ins for sponsor

ÅClosed 120K+ in new roof installations from 

leads

ÅThis campaign securedan annual radio 

campaign totaling $10,600

ÅSo successful ςsponsor increased annual 

spend to 80+K



Home Services

Show Us Your Ugly
Furnace Photo Contest

WBYT-FM

Spring Home & Garden
Showcase
Post Register

Bathroom Remodel
Sweepstakes

WISC-TV



Financial



Financial:
Who fits in this category?
Å.ŀƴƪǎ

Åbŀǘƛƻƴŀƭ

ÅwŜƎƛƻƴŀƭ

Å[ƻŎŀƭ

Å/ǊŜŘƛǘ ¦ƴƛƻƴǎ

ÅLƴǾŜǎǘƳŜƴǘ !ŘǾƛǎƻǊǎκ.ǊƻƪŜǊǎ

ÅWealth Management/ FinancialtƭŀƴƴŜǊǎ

ÅTax Advisors / Preparers

ÅLƴǎǳǊŀƴŎŜ



Financial:
What are their goals?

Å5ŀǘŀōŀǎŜ ƎǊƻǿǘƘ

ÅAdults 25-рп όǇƭŀƴƴƛƴƎ ŦƻǊ ŎƻƭƭŜƎŜ ǎŀǾƛƴƎǎΣ ǊŜǘƛǊŜƳŜƴǘΣ ƴŜǿ ōŀōƛŜǎύ

Å!Řǳƭǘǎ рлҌ ǿƛǘƘ ŘƛǎǇƻǎŀōƭŜ ƛƴŎƻƳŜ

ÅFirst time home buyers or current homeowners (mortgage and 

ƘƻƳŜ Ŝǉǳƛǘȅ ƭƻŀƴǎύ

Å[ŜŀŘǎ

Å/ƻƳƳǳƴƛǘȅ ǇǊŜǎŜƴŎŜ

Å[ƛŦŜ ŎƘŀƴƎƛƴƎ ŜǾŜƴǘǎ



AAA College Admissions Guide 
Quiz

Newsday,Melville, NY

ÅDƻŀƭΥ ¢ƻ ǊŜŀŎƘ !!!Ωǎ ǇǊƛƳŀǊȅ ǘŀǊƎŜǘǎfor their 
student lending program ςhigh school 
students, their parents, and school guidance 
counselors.

ÅbŜǿǎŘŀȅ aŜŘƛŀ DǊƻǳǇΩǎ /ƻƭƭŜƎŜ !ŘƳƛǎǎƛƻƴǎ 
Guide went virtual because of COVID-19
Å¦ǎŜŘ ŀ ǉǳƛȊ ǘƻ ǊŀƛǎŜ ŀǿŀǊŜƴŜǎǎ ŦƻǊ !!!Ωǎ {ǘǳŘŜƴǘ 

Lending program AND to drive downloads of the 
College Admissions Guide

ÅLead-gen questions

Å100+ submissions

Å24% of respondents requested a free 
consultation with a AAA Student Lending 
Specialist



Financial

Are You a Whiz at
Income Taxes? Quiz
West Kentucky Star

Financial Terms
Quiz

Northwest Herald

Capital Financial Road to 
Retirement Sweepstakes

WRAL-TV



Real Estate



Real Estate:
Who fits in this category?

Å!ƎŜƴǘǎ

ÅwŜŀƭ 9ǎǘŀǘŜ /ƻƳǇŀƴƛŜǎ

ÅMortgage Brokers

ÅBuilders

ÅApartment & Condo Complexes



Real Estate:
What are their goals?

Å[ŜŀŘǎ ό.ǳȅŜǊǎΣ {ŜƭƭŜǊǎύ

ÅLeads (Renters)

ÅBranding Awareness

ÅCommunity affiliation

ÅBuying Intent and other qualifying data



Test Your Home Buying IQ

ÅSponsored by Concept Z Home and Property

ÅWas supposed to coordinate with The Home 

Builders Home Show - cancelled due to COVID

ÅRan this quiz to retain that revenue!

Å415 entries

Å98 opt-ins for sponsor, Concept Z

Å$1,500revenue

KLQQ-FM, Clearmont, WY



Real Estate

Iƻǿ ²Ŝƭƭ 5ƻ ¸ƻǳ Yƴƻǿ Y¦Ωǎ 
Best Big Men? Quiz
Lawrence Journal-World

Home Free $15,000 National 
Sweepstakes
The Wilson Times

RE/MAX Properties 
Scavenger Hunt Quiz
Tyler Morning Telegraph



Healthcare



Healthcare:
Who fits in this category?

ÅHospitals

ÅSpecialists

ÅDentists

ÅOrthodontists

ÅHearing Centers

ÅLasik

ÅCosmetic Surgeons

ÅClinics

ÅUrgent Care Facilities



Healthcare:
What are their goals?

ÅDrive leads for new patients

ÅRetain existing patients

ÅCapture email address

ÅDemographic information

ÅPositive experience

ÅBranding/Community presence



2021 Holiday Wish and Win 
Sweepstakes

ÅSponsored by Dental Depot

ÅGreat use of lead-gen questions

Å332 New Opt-ins for Dental Depot

Å$7,000 revenue and sponsor renewed 

for more promos

The Oklahoman, Oklahoma City, OK



Healthcare

Healthcare Heros
Photo Contest

KAVU-TV

Are You a Heart
Health Expert? Quiz

Santa Barbara Independent

Teton Therapy Occupational 
Therapy Quiz

KLQQ-FM



Automotive



Automotive:
Who fits in this category?

ÅAftermarket

ÅAuto Body Painting

ÅWindow Replacement

ÅOil Change Shops

ÅCar Wash

ÅDealerships

ÅRepair & Service



Automotive:
What are their goals?

ÅQualified leads/capture email addresses

ÅDrive traffic to dealership

ÅDemographic information

ÅCoupon redemption

ÅPositive experience

ÅBranding/Community presence



Revive My Ride
Photo Contest

ÅSponsored by Randy Marion Collision 

Center

Å108 photo entries

Å2,948 votes

Å113 opt-ins for collision center  - AND 

used hot leads!

Å$8,000 revenue

Hickory Daily Record, Hickory, NC



Automotive

Kia Cutest Pet
Photo Contest
Northwest Herald

Nissan Storm Tracker
Extreme Weather Quiz

WRAL-TV

Car Wash Giveaway
for a Year

Times Herald



Grocery



Grocery:
Who fits in this category?

ÅGrocery stores

ÅCŀǊƳŜǊΩǎ ƳŀǊƪŜǘǎ

ÅSpecialty food stores

ÅMeat markets

ÅDelis

ÅBakeries



Grocery:
What are their goals?

ÅDrive traffic in store

ÅCapture email addresses

ÅDemographic information

ÅWeekly/Monthly spend

ÅCoupon redemption

ÅPositive experience

ÅBranding/Community presence

ÅIncentives for store placement/displays

ÅPromote food holidays



Win Ready Meals with 
Jewel-Osco

ÅSponsored by Jewel Osco

ÅGrocer needed to promote their Ready-

Meals product

ÅGreat community tie in with users able to 

nominate someone in need

ÅPrize: Win a week's worth of ready meals

Å292 opt-ins for sponsor

Lee Newspapers,Davenport, IA



Grocery

Honey Baked Ham
Dinner Sweepstakes

Wilmington Star News

Hannaford
Recipe Ballot
Keene Sentinel

Patriotic Pet
Photo Contest

WWL-TV



Education



Education:
Who fits in this category?

ÅHigher Education

ÅTrade Schools

ÅTechnical and Community Colleges

ÅTutoring Centers

ÅPrivate Schools

ÅDaycare

ÅSummer Camp



Education:
What are their goals?

ÅHighly qualified valuable leads

ÅDrive foot traffic to open house events

ÅLeads that align with their calendar

ÅTiming is everything

ÅFeel good community tie-in



$500 College Textbook 
Sweepstakes

ÅSponsored by NC Assist Loan

ÅLead-gen AND Hot Leads for 

sponsor!

Å1,100+ entries

Å616 opt-ins for sponsor

Å$4,500 revenue

WRAL-TV, Raleigh, NC



Education

What College Program
is Right for You?

Avenue Calgary

Bethel University Adult & 
Graduate Studies Sweepstakes

WBYT-FM

Rock Valley
College Quiz

WTVO-TV



Travel



Travel:
Who fits in this category?

ÅRegional Travel

ÅStaycation

ÅHotels & Lodging

ÅLocal Attractions

ÅTravel Agents



Travel:
What are their goals?

ÅHighly qualified valuable leads

ÅDrive foot traffic

ÅLeads that align with their calendar

ÅTiming is everything

ÅUnderstand theirdatabase (capture data)



What Kind of Traveler are 
you?

AL.com, Alabama Media Group

ÅSponsor wasVisit Vicksburg

ÅGoal to gain audience insights and 
gain newsletter sign-ups

Å2,455 submissions

Å1,018 opt-ins for the sponsor

Å5K Revenue for AL.com



Travel

Get a Room Getaway
SchnepsPublications

Staycation July Giveaway
WGN-TV

Fly with Central Mountain Air
West Coast Traveler



Understand the Seller's 
Guide...and USE IT!



{ŜƭƭŜǊΩǎ DǳƛŘŜ

secondstreet.com/sellers-guide



CNA Questions

secondstreet.com/sellers-guide



Promotions to Run

secondstreet.com/sellers-guide



Lead-Gen Questions

secondstreet.com/sellers-guide



Best Practices 
for Writing Lead-
Gen Questions

1. Talk to your advertiser about what 
they want to know.

2. Include no more than 3 lead-gen 
questions on one form.

3.5ƻƴΩǘ ŀǎƪ ŦƻǊ ƛƴŦƻǊƳŀǘƛƻƴ ȅƻǳϥƭƭ ƎŜǘ 
elsewhere on the form.



Best Practices 
for Writing Lead-
Gen Questions

4. Avoid open-ended questions.

рΦ 5ƻƴΩǘ ŀǎƪ ǉǳŜǎǘƛƻƴǎ ǿƛǘƘ ƻōǾƛƻǳǎ 
answers.

6. Think about how the answers will 
be used.



All for the top 50 advertiser categories!

secondstreet.com/sellers-guide


